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OUR PROBLEM AND DOMAIN:

Forgotten Skills



J Why and How We Chose This Topic

- Wanted to focus on a single aspect of forgotten
cultures

- Listed out as many options
as we could think of (food,
art, language, skill sets)

- Each chose our top three,
and added up the results




Needfinding
Methodology
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Considerationsin Choosing Participants

Ages |dentity Education Levels
Ranged from 20 50-50 gender split, Undergraduate,
to 64. diverse backgrounds. Trade, PhD
Specialized Skill Sets Disciplines Socio-economic Status
From novices and Archeology, From single
hobbyists to masters Construction, dependent to father
of their craft. Computer Science, of five.

Medicine



Methods of Outreach

- Voluntary (non-compensated) participants were
found through a variety of methods:

e Google search + cold emails
e Referrals from friends
e Campus faculty directories

e Driving around and looking for people who
might have some free time




Participant
Profiles
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" Michael Shanks

Age 64 ¢ Domain Expert

Professor of Classics at
Stanford, with experience
in curating physical and
digital archives of past
cultures and skill sets.
Previously worked on a
virtual archive for Boeing.




Nancy Hamilton
Age 58 ¢ Extreme User

Has a PhD in Japanese
literature and extensive
experience with Japanese
tea practices, language,
and poetry. Extreme user
due to skill set expertise.




Audrey Benitez

Age 20 ¢ Average User

A junior studying CS at
Northwestern University
in Chicago. Originally from
Mexico.

|




Joe Gilmartin
Age 60 ¢ Average User

A father of five and native
of the Bay Area, who owns
businesses in construction
and medical sterilization.




Michael Nancy

| LIVES
MATTE
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Our Questions

- We used a common script of questions which

included, among others:

(?) How do you feel about you
or your culture being
forgotten?

(@ What does your legacy mean
to you?

(?) What skills do you want to

( Interview Questions: \

- How do you feel about being forgotten? Your culture being forgotten?
- Onascale of one to ten, how difficult is it to record your own life?
- What aspects of your life do you wish to record the most—what do you tie most to your

identity?

- What do you want your grandchildren to remember about you—what do you want them

to remember you by?

- What does your legacy mean to you? To your family/culture?

- What are the hardest parts about keeping friends/connections?

- What helps you to remember your past stories?

- When was the last time you reflected on your past? What was the setting?

- What helps you preserve your own memories (places, songs, apps)?

- How do you remember your culture?

- How do you remember your lost loved ones?

- Introduce yourself. What do you do and why do you do what you do?

- In one sentence (best you can), what does preserving the past mean to you?

- Is there anything in your life that you feel is important to preserve, whether connected to

you personally or something/someone/ideas you’ve encountered? Why or why not?

- How have you gone about preserving said aspects/ how do u plan to?
- Is there anything challenging about doing so?

- What aspects of cultures do you think are most easily forgotten?

pass on to future generations?

- What experiences have you had throughout your life that shape these beliefs?

/




Michael

“Itis a paradox; We throw so much
away and yetwe don'thave good
ways of letting things go.”

“In spite of what people seem to be motivated
by, in two generations time, you are gone; you
will never be remembered for anything”

“Culturesdon’tdisappear..they
evolve and change'”




Nancy

Old words in new ways/ Old things new
meanings

é )
“| feel the comradery with the whole expanse of

human experience inthe past and future
compresses time”

\.

“There’s something special about doing things
the way they've always been done”




Audrey

“l only think about the past when something goes wrongin my life.”

‘| feel like Il wouldn’t have a purposein life if my culture was forgotten by my
family.”




o i | TS ‘Il don’tdo social media but | capture memories
_ar with the phone.. You could take a picture and
share with the whole world, | love that.”

‘| do not mind that we all comeinto the great
melting pot, intermarry, fallinlove, have kids,

and blend.”

“The fact of the matteris that our values should
notbehomogenized..homogenizing everything
is asort of bland ugliness.”




Analysis
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https://www.figma.com/file/6rbdGIzwDk58EbSf2zEYdv/Untitled?type=whiteboard&node-id=0%3A1&t=wT8IuMiNBAIk2H5s-1

Key Needs and Insights

Needs Insights

e Individual's need to maintain human
connection with other people, but
choose various means to do so.
e To teach others about their point of
views regarding preservation of
memory.

e Culture and history is typically
associated with monuments and
physical items that we can touch,

but how does that maintain a sense
of human connection?



Key Findings
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Key Findings & Learnings

Negative Connections of Memory

People only reminisce when they encounter
trials and tribulations.

Preserving Artifacts and Essence

Cultures and skills are constantly changing,
which leads to a difference between
conserving and preserving. (Items vs.

Essence.)

Preserving Key Values

Cultures must preserve their key values and
characteristics, and in terms of skills, only
some aspects can be preserved. What we

preserve is a choice.

Human Connection

Maintain a strand of connectedness with
humanity throughout time. Preservation of
monuments and cultural camaraderie with

the people who built them.



Next Steps
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Questions?



CONTENTSOFTHISTEMPLATE

You can delete this slide when you're done editing the presentation

Fonts To view this template correctly in PowerPoint, download and install the fonts we used
Used and alternative resources An assortment of graphic resources that are suitable for use in this presentation
Thanks slide You must keep it so that proper credits for our design are given

Colors All the colors used in this presentation

Icons and infographic resources These can be used in the template, and their size and color can be edited

Editable presentation theme You can edit the master slides easily. For more info, click here

For more info: You can visit our sister projects:
SLIDESGO | BLOG | FAQs FREEPIK | FLATICON | STORYSET | WEPIK | VIDEVO
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WHY SHOULD YOU
| DESIGN ASOCIAL
MEDIASTRATEGY?

Having a social media strategy will help you plan and
implement effective social media campaigns, allowing
you to reach your desired audience with the right
content. A good strategy will help you:

e Coordinate your communications through different
forms of media

e Maximize exposure and engagement with your
target audience

e Keep track of your progress more easily and identify

areas for improvement




It

GOALSAND
OBJECTIVES

o



THEPILLARS OF SOCIALMEDIA

STRATEGIES

CONTENTIDEATION

Content ideation involves
brainstorming ideas for content that
will engage your target audience. This
could include thought-provoking
questions, polls, surveys, stories and
discussions. It is important to consider
the interests of your target audience
and new trends

PLATFORMSELECTION

Careful platform selection is essential
for successfully reaching your target
audience. Additionally, you should
analyze which platforms are most
popular with your desired
demographic and tailor your strategy
to reach them more effectively. Keep
up to date as there might be new
trends that affect engagement



THREE GOALSOF ASOCIALMEDIA

STRATEGY

MORE REACH

To increase reach, it is
important to create content
that resonates with your
target audience and utilizes
the most effective methods
for reaching new viewers

ENGAGEMENT

Improving engagement
involves creating content
that encourages users to
interact with your posts.

Responding to comments in
a timely manner is great
way to show appreciation
for their participation

CONVERSIONS

Creating content that drives
conversions entails
promoting sales or

generating leads for your
business. This could include
hosting giveaways, offering

discounts or coupons to

followers or targeted ads




FOURTIPS

BE CONSISTENT

Developing a consistent content plan is
essential for any successful social media
strategy. Have a schedule of when to post
content, optimize with keywords and keep
track of it all

ADVERTISE WISELY

Advertising on social media channels can be
a great way to reach a wider audience
quickly and effectively. However, it is
important to use targeted, specific ads

USEANALYTICSTOOLS

It can help you measure key metrics like
visits, click-through rates, impressions, and
conversions as well as understanding how
the audience is engaging with your content

ESTABLISHBRAND
LOYALTY

Establishing brand loyalty involves creating
relationships with existing & potential
customers through appreciation &
thoughtfulness across all communication
channels including social media platforms



SIXIDEASFORPOSTS

MONDAY

A quote or thought-provoking
message which is related to
your brand and encourages

audience engagement

THURSDAY

Ask followers for their opinion
by posing an interesting
question or encourage
user-generated content

TUESDAY

Behind the scenes of your
product/service. Share a photo
or video of what goes into
creating the item/service

FRIDAY

Feature customer success
stories to highlight how
customers have benefited from
using your product/service

WEDNESDAY

Fun fact about your company or
industry in order to engage
followers with something
educational and interesting

SATURDAY

Showcase upcoming events or
promotions that are coming up
so people know when to look

out for them




125,125

Keep track of interactions with your posts







ENGAGEMENT SHARE

12%

9%

TWITTER

INSTAGRAM

TIKTOK

PINTEREST

. Follow the link in the graph to modify its data and then paste the new one here. For more info, click here
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ATABLEFORYOURSCHEDULES

MONDAY TUESDAY WEDNESDAY | THURSDAY FRIDAY
TIKTOK OO0TD Dance trend Stitch A day with me! Giveaway
INSTAGRAM Story Post - Reel Story
TWITTER Answer FAQs | History thread Fun facts Quotes
PINTEREST Vision board How it's made Inspirations Tips
EMAIL Why premium? - Special event Free topic
FACEBOOK Our company Product CelperE

placement

video




’ THISISWHAT
YOURPAGE WILL
LOOKLIKE

Remember that web pages must be optimized to
work on phones, since 80% of people only visit
websites from their smartphones

e Your brand name should be the first thing
they see

e Putyour best product on the front page

e Your audience should have a way of
engaging with your content




BUYERPERSONAINFOGRAPHICS

PERSONALITY ‘| want to support the planet

e Strongideas in favor of witheachbuy. That's why |
ecology, sustainability, support companiesthatare
recycling and upcycling

e Avid user of social media,
specifically TikTok and

eco-friendly”

Twitter, among others
JANE DOE e Keepsupto d§te with MOTIVATIONS
trends and follows brands
28 ey that do so @ Self-improvement
BIO PAINPOINTS
@ Organization
Our average client is Programmed obsolescence,
outdoorsy, has creative jobs difficulty repairing products
and a passion for the and too much usage of @ Ecology

environment and the planet unnecessary plastics




ROADMAPINFOGRAPHICS

PHASE1

INITIATIVE

PHASE 2

PHASE 3

PHASE 4

JAN

FEB

MAR

APR

MAY

JUN

JUL

AUG

SEP

OoCT

NOV

DEC

OBJECTIVE

Dance trend

Make a video of our team
following the newest trend on
TikTok content

A day in my life

Easily showing the most human
side of our company

Anniversary
giveaway

Generate more engagement and
get new followers

"How it's made” reel

Show our creative process and
engage new followers

Live on TikTok

Create a webinar to show new
clients how to use our products

Instagram contest

Get more people to speak about
us, use our hashtag “#company”



"A DAY
WORKING
WITHME”

This trend shows the perks of your
company and helps you establish
brand identity




TESTIMONIALS OF PAST CLIENTS

“The team was great to work with! They provided fast and helpful service
and their attention to detail was top-notch. Highly recommend!”

—~LAURAPATTERSON

“I had a fantastic experience working with them. They made the process
easy and stress-free. | will definitely buy here again”

—-JOHN NELSON

“We had been searching for the right solution for our business for a long
time, but the team found us the perfect fit!”

—~PETER JAMES




SOCIALMEDIA ANALYTICS

XXXBILLION XHXMIN XX
&
Users worldwide Average time spent Number of platforms

WORLDWIDE REACH PLATFORMS WITHMOST USERS

3 B
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Plataform 3
Plataform 4
Plataform 5
Plataform 6
Plataform 7
Plataform 8

2 L]
0 1 30
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B Millions of users
XXXBILLION XXXBILLION
Follow the link in the graph or the map to modify its data and then

Country 1 users Country 2 users paste the new one here. For more info, click here
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THANKS

Do you have any questions?

addyouremail@freepik.com
+91 620421 838
yourwebsite.com

CREDITS: This presentation template was created by Slidesgo, and
includes icons by Flaticon, and infographics & images by Freepik

Please keep this slide for attribution
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ALTERNATIVERESOURCES

Here's an assortment of alternative resources whose style fits that of this template:

VECTORS

e Abstract background with earth tones
e Abstract background with earth tones |

PHOTOS

Close-up of couple standing against wall using mobile apps
Social media marketing concept for marketing with applications

Side view of woman sitting on pier using social media application on mobile phone
Homepage concept with search bar



https://www.freepik.com/free-vector/abstract-background-with-earth-tones_23275514.htm/?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=sg_resources&utm_content=freepik
https://www.freepik.com/free-vector/abstract-background-with-earth-tones_23250969.htm/?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=sg_resources&utm_content=freepik
https://www.freepik.com/free-photo/close-up-couple-standing-against-wall-using-mobile-apps_2573418.htm/?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=sg_resources&utm_content=freepik
https://www.freepik.com/free-photo/social-media-marketing-concept-marketing-with-applications_36295041.htm/?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=sg_resources&utm_content=freepik
https://www.freepik.com/free-photo/side-view-woman-sitting-pier-using-social-media-application-mobile-phone_2587224.htm/?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=sg_resources&utm_content=freepik
https://www.freepik.com/free-photo/homepage-concept-with-search-bar_36029333.htm/?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=sg_resources&utm_content=freepik

RESOURCES

Did you like the resources on this template? Get them for free at our other websites:

VECTORS

e Abstract background with earth tones
e Abstract background with earth tones |

PHOTOS

e Woman wearing business clothes using mobile phone

Young people using reels
People connected on social media

Friends reading cell phone messages front view
Social media marketing concept for marketing with applications
Medium shot woman reading magazine on smartphone



https://www.freepik.com/free-vector/abstract-background-with-earth-tones_23275514.htm/?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=sg_resources&utm_content=freepik
https://www.freepik.com/free-vector/abstract-background-with-earth-tones_23251073.htm/?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=sg_resources&utm_content=freepik
https://www.freepik.com/free-photo/woman-wearing-business-clothes-using-mobile-phone_11628484.htm/?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=sg_resources&utm_content=freepik
https://www.freepik.com/free-photo/young-people-using-reels_36028873.htm/?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=sg_resources&utm_content=freepik
https://www.freepik.com/free-photo/people-connected-social-media_20145210.htm/?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=sg_resources&utm_content=freepik
https://www.freepik.com/free-photo/friends-reading-cell-phone-messages-front-view_37127132.htm/?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=sg_resources&utm_content=freepik
https://www.freepik.com/free-photo/social-media-marketing-concept-marketing-with-applications_36295056.htm/?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=sg_resources&utm_content=freepik
https://www.freepik.com/free-photo/medium-shot-woman-reading-magazine-smartphone_39575816.htm/?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=sg_resources&utm_content=freepik

Instructions for use

If you have a free account, in order to use this template, you must credit Slidesgo by keeping the Thanks slide. Please
refer to the next slide to read the instructions for premium users.

As a Free user, you are allowed to:
e  Modify this template.
e Use it for both personal and commercial projects.

You are not allowed to:

e  Sublicense, sell or rent any of Slidesgo Content (or a modified version of Slidesgo Content).
Distribute Slidesgo Content unless it has been expressly authorized by Slidesgo.
Include Slidesgo Content in an online or offline database or file.
Offer Slidesgo templates (or modified versions of Slidesgo templates) for download.
Acquire the copyright of Slidesgo Content.

For more information about editing slides, please read our FAQs or visit our blog:
https://slidesgo.com/faqs and https://slidesgo.com/slidesgo-school



http://bit.ly/2PfT4lq
http://bit.ly/33VAFh3
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Instructions for use (premium users)

As a Premium user, you can use this template without attributing Slidesgo or keeping the Thanks slide.

You are allowed to:

Modify this template.

Use it for both personal and commercial purposes.

Hide or delete the “Thanks” slide and the mention to Slidesgo in the credits.

Share this template in an editable format with people who are not part of your team.

You are not allowed to:

e  Sublicense, sell or rent this Slidesgo Template (or a modified version of this Slidesgo Template).

e Distribute this Slidesgo Template (or a modified version of this Slidesgo Template) or include it in a database or in
any other product or service that offers downloadable images, icons or presentations that may be subject to
distribution or resale.

e Use any of the elements that are part of this Slidesgo Template in an isolated and separated way from this
Template.

e Register any of the elements that are part of this template as a trademark or logo, or register it as a work in an
intellectual property registry or similar.

For more information about editing slides, please read our FAQs or visit our blog:
https://slidesgo.com/faqs and https://slidesgo.com/slidesgo-school



http://bit.ly/2PfT4lq
http://bit.ly/33VAFh3
http://bit.ly/30B07Gq

Fonts & colors used

This presentation has been made using the following fonts:

Reem Kufi
(https://fonts.google.com/specimen/Reem+Kufi)

Open Sans
(https://fonts.google.com/specimen/Open+Sans)

#270901 #efe8de #a65f31

#d7cdc4



https://fonts.google.com/specimen/Reem+Kufi
https://fonts.google.com/specimen/Open+Sans

Storyset

Create your Story with our illustrated concepts. Choose the style you like the most, edit its colors, pick the background
and layers you want to show and bring them to life with the animator panel! It will boost your presentation. Check out how
it works.

Pana Amico Bro Rafiki Cuate


https://storyset.com/how-it-works?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=slidesgo_final_slides&utm_term=how%20it%20works&utm_content=storyset
https://storyset.com/how-it-works?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=slidesgo_final_slides&utm_term=how%20it%20works&utm_content=storyset
https://storyset.com/pana?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=slidesgo_final_slides&utm_term=pana&utm_content=storyset
https://storyset.com/pana?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=slidesgo_final_slides&utm_term=pana&utm_content=storyset
https://storyset.com/amico?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=slidesgo_final_slides&utm_term=amico&utm_content=storyset
https://storyset.com/amico?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=slidesgo_final_slides&utm_term=amico&utm_content=storyset
https://storyset.com/bro?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=slidesgo_final_slides&utm_term=bro&utm_content=storyset
https://storyset.com/bro?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=slidesgo_final_slides&utm_term=bro&utm_content=storyset
https://storyset.com/rafiki?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=slidesgo_final_slides&utm_term=rafiki&utm_content=storyset
https://storyset.com/rafiki?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=slidesgo_final_slides&utm_term=rafiki&utm_content=storyset
https://storyset.com/cuate?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=slidesgo_final_slides&utm_term=cuate&utm_content=storyset
https://storyset.com/cuate?utm_source=slidesgo_template&utm_medium=referral-link&utm_campaign=slidesgo_final_slides&utm_term=cuate&utm_content=storyset

Use our editable graphic resources...

You can easily resize these resources without losing quality. To change the color, just ungroup the resource and click on
the object you want to change. Then, click on the paint bucket and select the color you want. Group the resource again
when you’re done. You can also look for more infographics on Slidesgo.
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https://bit.ly/2ZjL1pd
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...and our sets of editable icons

You can resize these icons without losing quality.
You can change the stroke and fill color; just select the icon and click on the paint bucket/pen.
In Google Slides, you can also use Flaticon’s extension, allowing you to customize and add even more icons.
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https://workspace.google.com/marketplace/app/icons_for_slides_docs/381578326502

Medical Icons

Educational Icons
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Business Ilcons Teamwork lcons
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Help & Support Icons Avatar lcons
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Creative Process Icons Performing Arts Icons
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Nature lcons
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SEO & Marketing Icons
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http://bit.ly/2PfT4lq

